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Mission
The IMR Online Research Panel was developed particular ly for the
needs of Research Institutes all over the world. 

Our goal is to combine our knowledge of classical Marke t Research 
with Online tools to create a reliable online field s ource for our 
clients and partners.

What you can expect is all you expect and receive fro m us when you 
would commission us with a classical research study:

� Understanding of the research needs and the backgro und of the surveys
� Reliability regarding timings and attention to deta ils
� High quality standards in set-up, conducting and th e outcome of the surveys

IMR Online Panel
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Mission

Countries

Germany 50,034
UK 35,357

France 32,004
Spain 31,035
Italy 28,502

Netherlands 39,856
Sweden 36,544
Poland 28,334
Austria 29,332

Numbers are still growing
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Mission

Countries 

Belgium
Finland
Russia

Czech Republic
Norway 
Portugal
Denmark

The following countries are planned or 
can be covered by partners
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Mission

Panel Structure 

Following an example of the structure of the household panel regarding age, sex 
and income for Germany, UK and France. Same information can be sent over for all 
countries.

Germany

14-19             7%
20-29           18%
30-39           32%
40-49           25%
50-50           14%

60+           4%

Females     49%
Males         51%

Under €20K  19%
€20-30K       25%
€30-40K       15%
€40-50K         8%
€50-60K         5%
€60-80K         5%
€80K+            4%

UK

14-19              6%
20-29            13%
30-39            28%
40-49            24%
50-50            19%

60+          10%

Females      55%
Males          45%

Under £10K   18%
£10-20K        22%
£20-30K        19%
£30-40K        14%
£40-50K          7%
£50-70K          4%
£70K+             3%

France

14-19             5%
20-29           22%
30-39           35%
40-49           21%
50-50           12%

60+           5%

Females     57%
Males         43%

Under €20K  25%
€20-30K       19%
€30-40K       14%
€40-50K         7%
€50-60K         4%
€60-80K         4%
€80K+            5%
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Mission

Services 

We provide the following types of services:

� Full Service – including programming, hosting and delivery of data files

� Fieldwork only – client programs and hosts the survey and we recruit

� If needed we can of course provide summaries or full reports as an add-on
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Mission

B2B Target groups 

Beside the household panel we have access to the following B2B groups in 
Germany, UK, France, Spain and Italy. Other countries might follow just ask us:

IT Professionals

Physicians

Pharmacists
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Mission

Sub Panels 

Based on selected information given by panel members the following sub panels 
were built:

Cars & motorcycles

Travel & tourism

Finance

Internet & technology

Healthcare & diseases (see next page for details)
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Mission

Sub Panels 

Members have been screened for the following diseases:

� Allergies
� Anemia
� Arthritis
� Bladder problems
� Cancer
� Coronary problems
� Diabetes (type 1 and 2)
� Erectile dysfunctions
� Fibromyalgia
� Hemophilia
� Infectious diseases
� Insomnia
� Menopausal syndromes
� Neuropathy
� Osteoporosis
� and many more
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We organize and conduct Online Bulletin Board and R eal Time Online focus groups 
either with our panel members or with freshly recru ited participants.

We also moderate those groups in the respective cou ntry and provide you with 
transcriptions in English or other languages you ne ed.

We have already organized and conducted more than 2 0 Bulletin Board groups and 
almost 10 Real Time focus groups. 

Bulletin Board/Real Time Focus groups 
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Mission

Panel Recruitment

Recruitment of new members is basically done using the following lines:

� Online recruitment

� Direct mailing

� CATI

The majority of members are found online via pages of interest asking them to 
participate in a short survey and than check out their interest for being a panel 
member. Websites who directly invite respondents to be a member of a panel to 
earn money are excluded. 

For each participation the respondents are getting points that can be exchanged 
into vouchers. In some cases prize draws are done in addition. 
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Mission

Panel Quality

The following steps are taken to continuously ensure a good quality :

� Members are verified through continuous requests to enter their data

� They need to renew their registration every 6 months

� It is a Market Research panel only, no other marketing activities are allowed

� Members who often speed through surveys get excluded

� There is no more than one study at one time

� There is a maximum of two surveys a month and 10 per year 

� 3 and 6 months security screen is possible
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Mission

Panels to come

We are currently working on other special panels such as:

� Mothers (0-60) 

� Teens

� Elderly

And many more…
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Tel.: ++49 69 / 297 207-30
E-Mail: christiane.kilian@imr-frankfurt.de

Christiane Kilian

Field Director

Institute for Marketing Research GmbH
Hasengasse 21 · 60311 Frankfurt am Main

Telefon: +49 (0) 69 297 207 – 0 · Fax: +49 (0) 69 297 207 – 79
http://www.imr-frankfurt.de

Contact

Markus Schaub

Managing Director
Tel.: ++49 69 / 297 207-14

E-Mail: Markus.Schaub@imr-frankfurt.de


