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We take the Stress out of your research assignments

Your success is our goal . Our mission is to support you in the best way

Mission when you have to conduct studies in Germany or Europe. Whether you
need just field services or some full service aspects we are the right
partner.

Positioning
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We offer our clients a broad range of services. Fro  m questionnaire translations
up to full analysis reports are several modules ava ilable .

Translation Data Reporting/

services processing/ Presentations
Transcripts
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All service parts are individually available

Modules

Rental-Service _ Field-Service _ Full-Service

I Focus Groups/ :
Focus group facilities In-depths Research design

Test facilities Reporting
Rooms for meetings/ Telephone/Online Presentations
workshops
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FOCUS GROUPS

Rooms with:

One-way mirror
Video equipment
Infrared-simultaneous translation
Video presenter
Online-ports
Overhead projectors
Projection walls
Flip-Charts
Back-room for up to 8
observers
Air-condition

Well experienced
Moderators for
most subjects

Support:

Catering staff

Staff to take minutes

Project assistents

Simultaneous translation for all languages
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HALL TESTS

Closed test places with

Video presenter
PCs
Online-ports (for CAWI)

Test kitchen

For all kinds of taste tests
Large cooling capacities

Hall staff

2 project managers

5 supervisors

50 well-trained interviewers (PAPI, CAPI, CAWI)
10 Interviewers for in-depths interviews
Interviewers trained for interviews with children

e Institute for Marketing Research
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TELEPHONE/ONLINE INTERVIEWS

Multi lingual Call Centers

2 Project Managers

4 Supervisors

Total of 50 CATI and CAWI seats
Covering most of the European languages
More than 100 well-trained Interviewers
Highly experienced interviewers

for special target groups
Business-to-business interviews
Consumer interviews

Programming and hosting of online surveys
Recruitment for online surveys

Online Panel/Online Bulletin Board Focus Groups
Consumers & B-t-B target groups in Europe

and other parts of the world. Please ask for our
special online brochure
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IN-HOME INTERVIEWS

Regional Field Units

20 regional field units in Germany

More than 1000 interviewers in total
Spread over the whole country

Covering urban centres and rural areas
Special interviewers for Mystery Shopping
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DATA PROCESSING

Name it we do it — all kinds of formats and data typ
For quantitative studies

ASCII, SPSS, Column binary

Developing of code frames

Coding
For qualitative studies

Minute taker for groups/in-depth interview

Transcripts into all languages
Audio recording of on-site interviews

es are available
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We are familiar with all methodologies
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Central location in down-town Frankfurt

Located close to the main shopping mile in Frankfur t (Zeil)

Shopping mile with the highest turnover in Germany
Daily turn-around of 400.000 people from Frankfurt and the suburbs

Best possible connection
Excellent hotels in a 3 minutes walking distance

10 minutes to the central railway station
25 minutes to the Frankfurt International Airport
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Coordination of hall test and focus groups in sever al German cities

Working with long-term
cooperation partners
we are able to complete
in-hall test and groups in
the most important
cities in Germany:

v

Berlin
Hamburg
Munich
Cologne
Duesseldorf
and more

P. 15



Conducting of telephone and online Studies in most of Europe

In the telephone area we cover
Most of Europe with native
speakers centrally from Germany:
(Scandinavia mainly in English)

For focus groups we work with \
Long lasting partners in the respective
Countries e.qg. in:

London
Paris

Milan
Madrid
Amsterdam
Brussels
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Quality Control is an important part of our busines S

v

v

v

v
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Our core industries are;:

> Healthcare/Pharmaceutical

v

Logistic/Transport

v

IT & Telecommunications

v

Automotive

v

Consumer goods
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Our clients are full service, field, advertising an d public relation agencies
all over the world. Our goal is to be your ___ partner we never would get in
touch with your client without your permission. Her e some examples:

AC Nielsen, USA

Cegma Topo, France

Fieldworks, UK

Gazelle Global, USA

Ipsos, Belgium

Inovative Concepts, USA

KS&R, USA

Lieberman Research Worldwide, USA

People, Italy

EBHAR

Research International, Japan
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Contact

Markus Schaub Tel.: 0 69 / 297 207-14
Managing Director E-Mail: markus.schaub@imr-frankfurt.de

Christiane Kilian

Tel.: 069 /297 207-30
Manager Field E-Mail: christiane.kilian@imr-frankfurt.de

Institute for Marketing Research GmbH
Hasengasse 21 - 60311 Frankfurt am Main
Telefon: +49 (0) 69 297 207 — 0 - Fax: +49 (0) 69 297 207 — 79
http://www.imr-frankfurt.de
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